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Peruvian artists selected to showcase textiles at annual gathering

By Anne Constabbe

T P Mlaxican

Iorat foasr years ago, Ralph Bolon, a

professor of anthropology at Pomona

College in Claremont, Calif, and co-

omer of the Inn of the Turquoise
Bear, & Santa Fe bed and breakfast, received an
e-mall with an intriguing address.

Shalby Tisdale, center, director of the Museum of Indian Arts & Culture, gives a tour to thres woman from southern Afr
how to produce a fTolk art market in their home countries. Shown, counterclockwise fram botlom lelt, are Nomvula Mashoai-Cook ol Soulh
Africa, Chila Smith Lino of Morambigue and lane Parsons of Zimbabwe, A fourth woman, Mahaliah Gillian Kowa of South Africa, is also par-
ticipating in the WK, Kellagg Intern Program.

The message was from Ciriaco Cuispe
(chijnaya@hotmail comb, who was just 5 vears
od when Bolton, a Peace Corps voluntes
(1963-1965) was in charge of field operations
for a project relocating the Quechus-speaking
people from flooded villages around Lake Titi-
caca in the Penevian altiplane,

While living in a tin-roofed mud hut in the
new village of Chijnaya, Bolion helped imple-

ment an emprowdéry project. To help raise
fundy, children embroidered narrative scones
of village life for sale to towrists,

A fewe 'pi:'l.'ve':-. Vel imade it o some of the
mast important museums in the United States
Incoame from the project helped Criispe to
attend college, But the market collapsed when

Pleasa sae TRADITION, Page A-G

Intern program: Cultural leaders learn to build on market’s success

By Anne Constable

The Mew Maxcan

Mahaliah Gillisn Kowa, a 29-year-old cubural entre-

bery hopping but not downhill sports.

The three women from southern Adrnica - and a
fourth, Momvula Mashoai-Cook — are participating in
the Sania Fe Internatonal Folk Art Market's first WE.

preneur from South Africa, gigiled as she admitted that Kellogg Intern Program.

she and her colleague, Chila Smith Lino, 43, of Mozam-
bicuue, had “attempted skiing™ in Taos carbier this year.
“Being born in Africa, one has to have an adveniur-

oiis spirt,” joked Jane Parsons, an art consultant from

Zimbabwe, whose northern adventures inclisded gal-

The program, said internship director Ahding Zun-
kel, "is the heart of our own mission, which is the eco
nvrnle and cultwral sustainability of folk an worldwide "

Please see INTERM, Fage A-6
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Tradition: Director says market drawing more artis;

Continued from Page A-1

Shining Path, a Maoist organiza-
tion, started a guerrilla war in
the region.

Quispe asked Bolton to help
again. On a trip to Chijnaya,
Bolton was treated to the “big-
gest party you have ever seen,”
given by many who remem-
bered him from 40 years earlier.
Subsequently, he established a
foundation that is sponsoring
arange of agricultural, tour-
ism and educational projects
in the area. It is also providing
microloans to villagers to build
shelters for their animals in an
attempt to increase milk pro-
duction.

Foundation volunteers, many
of them Bolton’s students from
Pomona College, also helped
launch a revival of the village’s
embroidery tradition. Villag-
ers, working in 11 groups, made
panoramic embroideries on
rough cloth called bayeta that is
woven from local sheep’s wool.

“We were astounded at the
quality,” Bolton said. “They
really recaptured the original
spirit” of the earlier project.

Among the board members
of the Chijnaya Foundation
are fans of the annual Santa Fe
International Folk Art Market,
one of the city’s newest and
most popular cultural events.
They showed samples of the
. embroidery to the market’s art-
ist-selection committee, and the
application was accepted this

year.
Zenobia Paricela, head of the
local artists committee, will be
representing Chijnaya at the
fifth annual folk art market,
an international gathering on
Museum Hill on July 12 and 13
that will present folk art made
by more than 100 juried artists
Zenobia Paricela, head of the
local artists committee, will be
representing Chijnaya at the
fifth annual folk art market,
an international gathering on
Museum Hill on July 12 and 13
that will present folk art made
by more than 100 juried artists
from more than 40 countries.

keep native traditions alive.
Many are able to pay their own
way back to market the follow-
Ing year. ¢

The market itself is also
becoming a more sustainable
organization under the lead-
ership of executive director
Charlene Cerney and creative
director and market co-founder
Judith Espinar, two highly
dynamic, hardworking Type A
women who wake up at night
with nightmares of events
beyond their control (terrorism,
weather) that could cripple the
outdoor event.

The organization now has a
$1.3 million operating budget, a
paid staff of seven (not all full
time), a 24-member board of
directors, numerous commit-
tees and more than 700 com-
munity volunteers. This year,
it received applications from
about 430 artists or artist collec-
tives (each one with an e-mail
address), compared to 360 for
the 2007 market.

In December, the market
became a tax-exempt nonprofit.
The Museum of New Mexico
Foundation, whose primary
purpose is to raise funds for
four state museums and six
state monuments, is no longer
the market’s fiscal agent.

The market has also rene-
gotiated its original memoran-
dum of understanding with
the Department of Cultural
Affairs, the two state museums
on Museum Hill and the foun-
dation. The four-year agree-
ment covers the lease of office
space in the state’s Center for

Museum Resources building
and the market sales handled
by the Museum of New Mexico
Foundation Shops.

Under the agreement, the
Museum of International Folk
Art will receive $100,000 over
the next four years from the
market’s receipts, starting with
$15,000 in the first year and
increasing to $35,000 in the
fourth year. The market will
also pay the folk art museum
and the Museum of Indian Arts
& Culture $5,000 each to cover
free admission during the mar-
ket and other costs.

In addition to Cerney, the
founding chairwoman of the

. inaugural market and longtime

director of the folk art museum,
the paid staff includes an artist
coordinator, financial manager,
market coordinator, develop-
ment diréctor, intern program
director and market office
administrator — all with ben-
efits and an employee manual.
The market has started a
quasi endowment fund with
a $100,000 gift from artists
Ramoén José and Nance Lépez.
Suzanne Seriff, a senior
lecturer in the Department of
Anthropology at the University
of Texas in Austin and co-
director of the award-winning
“Recycled, Re-seen” exhibit
at the folk art museum in the
1990s, headed a committee that
selected artists for inclusion in
the 2008 market. The commit-
tee used a new scoring matrix
that ranks applications on
qualities such as traditionality
of form and marketability. At

the same time, the committee
strives to ensure that the market
will represent a range of coun-
tries and crafts.

Close to 40 applications, for
example, came from Uzbeki-
stan. .

The emphasis is on high qual-
ity, said Espinar, the market’s
volunteer creative director,
and that, she quipped, is “what
makes us not the flea market.””

Not only are applications
up, but the art is better, Cerney
added.

Espinar, who has been trav-
eling and buying traditional
ceramics and textiles since
she was 21, said, “When I see
the work that comes in, tears
roll down my face. I've never
experienced this quality — not
because I didn’t look, and not
because I'm not a digger. This
process has made these things
available.”

For the first time this year,
the market is giving feedback to

unsuccessful candidates in the
hope that they will be able to
improve their applications.

And for the lucky ones, the
range of free business develop-
ment workshops offered during
the two days of training prior to
the market is being expanded.
Offerings will include Internet
marketing as well as modeling
successful cooperatives and
advice on whether artist should
sell their work to wholesalers.
There will be more opportuni-
ties as well for jewelers and
weavers and potters to meet
with their Northern New Mex-
ico counterparts. '

Alice Loy, who works with
the Global Center for Cultural
Entrepreneurship, is creating a
questionaire to help measure
the effect of the market on the
lives and communities of the
participating artists, .

Market founders have pon-
dered the idea of duplicating
the idea elsewhere. But at least

- . f Courtesy image
Students of Ralph Bolton, a professor of anthropology at Pomona College in Claremont, Calif.,
helped launch a revival of the embroidery tradition in the village of Chijnaya, Peru. Villagers cre-
ate the panoramic scenes of village life on rough cloth made from local sheep’s wool.

for now, the emphasis is on an
ambitious internship program
funded in part by a three-year,
$990,000 grant the market
received last year from the WK.
Kellogg Foundation.

Four entrepreneurs from
southern Africa are in Santa Fe
learning how to make their own
markets at home,

“Our mission is not to make"
(the Santa Fe market) bigger,
but to make more markets,”
Cerney said.

Cerney and Espinar are influ-
enced by the self-employment
model developed by economics
professor Muhammad Yunus,
who won a Nobel Prize for
developing a banking system
— Grameen Bank — estimated
to have extended credit to more
than 7 million of the world’s
poor, most of them in Bangla-
desh.: i

Espinar’s dream for the
future? “Twenty-five markets
before I die.”
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